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What is SEAT?

 TheSustaining=thicalAquacultureTrade(SEATproject
Isa Largescalecollaborativeproject fundedby the EUto
support sustainableseafoodtrade between Europeand
four major Asianseafoodproducers Chinga Bangladesh,

Sustaining the Shrimp Value Chain in China

Marketing & export

AShrimpis the highestvalueseafoodexportfrom China
AChinais the secondlargestexporterin volume and third
largestexporterby valueglobally

Arhemain export-farmingareasfor shrimpare Guangdong,
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What do European consumers want?

AEuropeis the biggestseafoodmarketin the world.
Around50%of seafoodconsumedn EUisimported.
AEuropeis the secondlargestexport market

AViost exportsto Europeare still wild-captured— however

exports of farmedshrimprosefrom 1%in 2007to 14%in

2010(41,155mT) —morethan half went to Spain

A-actorsaffectingseafoodpurchasingdecisions
-Demandfor conveniencegood: correspondgo lackof

Thailand andVietnam
e In China, SEATIs coordinated by ShanghaiOcean
University

Hainan,Fujianand Guangx(seemap).

Shrimp production and consumption
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Shrlmp in China - B - " = Not frozen More than half of all seafoodis sold by supermarkets
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pressures from environmental non-governmental
organisationgNGQ.
AThebalancegoesto the food servicesector,i.e. canteen
restaurant,pub, etc.
Momestic food safety scares in China negatively

Influencesperceptionsof seafoodin export markets
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AChinais the largestglobalproducerof farmedshrimp
AExoticwhiteleg shrimp (L vanname) accountedfor 87%

of productionin 2010 The Shrimp value chain in China
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Where is shrimp farmed? —
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We asked stakeholders what factors will affect the future of their businesses?

How is Shrimp farmed? T Input Extension Hatchery Shrimp
Category Sustainability factors . Processors .
1. Intensivemonoculturein lined * h # g h/perids with ~ suppliers &regulation operators farmers
pumpedwater supply— 2-3 cropsper year Input costs& supply(feed, energy, labor, raw materia  a a a a
2. Intensive mono and some polyculture in tidal or | Economic Variablemarketdemand& price(export & local) a a a a a
pumpedearthenponds— 1-2 cropsper year Value additionthroughbrand recognition a a
A Allfarmsusefresh& seawaterto regulatesalinity Environ- Environmental (wateavailability & quality) a a a a
A Most farmsrely on fully formulated diets. mental WeatherchangeX variability a a
A L vannamei farming in earthen ponds has rapidly Increasing ompetition 3 3
expandedinland, accountingfor more than half of all Social Government policy (support, intervention, regulation & 3 &
productiontoday. | - Marketinformation | |
—— | Diseaseprevalence a a 3 a
= Technical Input quality (feed, seed, broodstock, medicines) a a a a
_ Technologyinnovationfor productivity growth a a a a

We want you to be involved in SEAT!

A Nextyear SEATwvantsto work with businesseslongthe valuechainto help dealwith their sustainabilityconcerns

A If you would like be our partnerin this‘ a c 4 e e B @arocesBor if you have any commentson this poster please
contactususingthe detailsbelow,
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A The SEAT project (20@913) is funded under the European Union Framework Programme 7 (FP7) and coordinated by the UniGsisingpK.

A Local contactDr. Liping Liu (021-61900411, Lp-liu@shou.edu.cn), Wenbo Zhang (wb-zhang@shou.edu.cn, wz1@stir.ac.uk).
A Internationalcontact Dr. Francis Murray (fim3@stir.ac.uk) or visitsour websites http://www.seatsou.com/; and http:// www.seatglobal.eu/
A Mail address Collegeof Fisheriesand Life ScienceShanghaDceanUniversity,N0.999 HuchenghuanRdPudong Shanghaj P R China 201306
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