Aquaculture Dialogues,
small-scale farmer
engagement &
market-led mechanisms
towards sustainability

SEAT Inception Meeting

Flavio Corsin
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WWF Network Presence




(Ci Why does WWF care about aquaculture?

Alncreasing demand for fisheries products
(by 2030 we will need an additional 40
mil t)

ACapture fisheries declining

AAquaculture can be the solution, if done
IN a responsible way



@ But aquaculture has impacts

Habitat conversion Waste/pollution
Fish Health Antibiotic & chemicals
Use fish resources Social & labor



Solution

Standards for certifying
aguaculture production




@i WWEF has expertise to create standards

WWF

— 7 7 I
ARainforest Marketing 1 1980s

AForest Stewardship Council i 1990s
AMarine Stewardship Council i 1990s
AMarine Aquarium Council i 1990s
AProtected Harvest i 2000

AClimate Savers - 2000s

ANew Program for IT Industry i 2007

AAquaculture Dialogues i 2000s



‘G' Work on the point of greatest leverage

WWF

Retailers /
Buyers

Primary
producers/extractors

Supply Chain

Need to reduce
the threat!

WWTF Global Priorities



Exhibit 2-6. Key Commodity Buyers
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@ The Aquaculture Dialogues

twelve
APangasius i ASalmon
AShrimp WAvEs Arout

Abalone
Alilapia ASeriola/Cobia



The Big 3 in aguaculture certification

AAquaculture Dialogues .
Aquaculture Stewardship Council (ASC) 4%

AGlobal Aquaculture Alliance 18%

AGLOBALGAP 8%



AGlobal initiative
AMulti-stakeholder
AOpen and inclusive
ATransparent

ABased on sound science
AMeasurable standards
AConsensus-based
AISEAL member




Objectives of the Dialogues

(®
‘_.
WWF

ADevelop environmental and social
performance-based standards

AMeasurably reduce the critical impacts
of aquaculture

AHelp strengthen the economic viability
of aquaculture



Focus on environmental and social iIssues




Performance Curve
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Pangasius Aquaculture Dialogue



] PAD will help transform aquaculture

AObjective: develop standards for pangasius
production (environmental & social)

AAIl production systems: ponds, cages, pens

A2 species: Pangasianodon hypophthalmus &
Pangasius bocourti (later maybe more)

AStarted in Sept 2007



